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Websites and 

applications that enable 

users to create and share 

content or to participate in 

social networking



Global digital population as of July 

2019 (in millions)



Global active usage penetration 

of leading social networks as of 

September 2019



Number of monthly active 

Facebook users worldwide as 

of 2nd quarter 2019

(in millions)



Most popular Facebook fan pages as 

of September 2019, based on number 

of fans (in millions)



Social Media in Clinical Trials

➢ Connect 
➢ Share
➢ Engage

➢ Qualify – Recruit



Social Media is Like the Wild 
West – You are NOT in Control

You control who you want to 
reach out to

WWW: Your Brand’s Central Hub

You need a website to have full
control of your online brand and build
your credibility.

You should have a social media
presence to boost your brand
exposure and reach out to your
customers.

Web sites are optimized for Search Engines

Social Media are not optimized



➢ Strict advertising requirements

➢ Approval needed for all advertisments

➢ Do not promise

➢ Do not present now and better

➢ Do not show body parts

➢ Do not share gramma mistakes

➢ Keep your posting according to local regulatory requirements

➢ Use wording and style propper for audience





New local research of heart health are
starting. Free of charge local physician care
without waiting in lines is available

Challenge in communication

Hidden information,
misscommunication



Let’s start to learn which study is suitable
for you

Qualified persons may receive:
- Journey cost reimbursment
- Free of charge local physicians care
- Free of charge reserach drug

- What is your date of birth?

Costs, journey, research
drug, personal data
request



Andrzej
Thank you I do not know how long I will
leave. I preffere to handle in my current
state

Boguslaw
Lab rats

Renata
Strange company. You give all your data and
agree for processing ….than you receive
answer that you are not qualified

Kazimierz
Once they will check how my blood
preassure may increase after free of chargé
cogniac dose, I will volunteer

No answers or comments
from advertised company



Misscommunication in wording
Promise  of payment - not 
approved by local regulations

On going recruitment for trials
related to diabetes/fatty liver
disease. Reimbursment of 
journey costs

Misscommunication in wording
Promise  of payment
Photo not matching to country 
of advertisement



Mastemia gravis –muscle weakness

Medical Center Pratia provides medical
consultation for patients with diagnosed
mastemia gravis – …..

Direct Communication
Call to action – connection



➢ Build Social Media Strategy
➢ Know your audience
➢ Stay transparent 
➢ Enagage not inform
➢ Follow regulatory 

requirements
➢ Stay active
➢ Use Live Options
➢ Ask questions
➢ ROI 

➢ Do not hide information
➢ Do not spam with offers
➢ Do not request from  followers
➢ Do not ignore



Disease related discussion forums



Maintain engagement



➢ Social Media presence is a must

➢ Social Media will not replace your web site

➢ Social Media require active actions

➢ Social Media is not only an advertsing tool

➢ Social Media is an engagement tool

➢ Social Media is for your custommers

➢ Social Media is not only Facebook and

others



THANK YOU 
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